BY CLEMENT WINSTON

Retail Trade and Use of Services:

RETAIL sales have shown a firming
tendency recently, Iollowing o decline
of 5 percent [rem the high monthly
figures reached in the spring of last
yenr, on a seasonolly adjusted basis.
Bales thiz spring bave sdvonced from
the January-February lows, with all
the major groups sharing in therecovery.

Flyctuations heve resulted mainly
from the shifting demands for dernble
goods which, despite the improvement
in recent months, are shll relativaly
wenis, Nondwmble gaoda stores’ sales,
which hed follen off somewhat from
their high point reached in April a year
ago, had remained generally stendy in
total through ths remmnder of the yanr.
Beginning in Jonuary, sales it all these
Imes strongthened, and in the March—
April period wers slightly above a yenr
ago. Food and department store snles
wara showing tha Inrgest relasive gains
over tha yaar,

Recent regional experience

During the past year choanges in the
overall cconomy have bad sizahls dif-
forentinl effects on the vorious regions,
largely reflecting the vmintions in
gyclical resporse of their leading indus-
tfies and the divergent movements in
farm and nonform income.

Data on department store sales for
tha Federal Reserve distiicts published
by the Board of Governors of the Fed-
aral Reserve System and retail date for
fowr very broad regions covering sales
of orgonizations with less thon cleven
outlets provide & basis for reviewing
regivnal tendencies. The seles varia-
tions in tha 1960-60 period tied in gen-
erally with the changes in personal
income for those regions whick were
discuseed in the April 1861 issue of this
Bunvey. The decline in [atm ncome
snd lack of growib in the oil industry
retorded activity in such Siates as
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Regional Patterns of Consumer Purchasing

Texas and Oklohomo. In the South-
enst o drop in cotton production aifected
sales in Mississippi and Arkensas while
mining in West Virginin sentinued it
secular decline. Thase wera some of
the factors that slowed the sales ad vence
in thess regions 2a well Bs other farm
arens.

In the northeastern Staten, including
New York, factory pagrolls for most of
the Statoz mntehed, while payrolls of
the distributive industries, services, and
gontract conetruction expanded rela-
tively more than, the national averages
from 1959 to 1980 with a beneficial
effact on retail sales.

In the enrly monthe of 1961, tha San
Froncisco distriet showed a rise in
department stors aales from the foarth
quarter of 1980, sessonally ndjusted,
whila oll the ather distriets registared
ne change or declines. Tha larpest
decrenses, from 4 parcent to § parcent,
wers indicated for the Chicngo and
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Atlante districta, It is difficult 4o
aaseas such short-term regional vorie-
tions singe the movements wers partinlly
obseured by the effeot of the wnoausl

weather conditions in mony nress.

Growth rates in consumption and
iRcomE

In the past 10 years expenditires for
goods and services hove shown widely
diffaring growsh rates (see ohost),
though as pointed out many timea in
the STRYEY annlyses servica expendi-
tures experienced o long lug during and
afier the war bafore snch outloys were
restored to & more usual relationship
to incomse.

Largely 28 a resnli of thiz log, snles
at retail etores nnd coneumer expedi-
tures for goods havs expanded ob an
avernge rate of about 3% percent s yenr
while expenditures for aservices ad-
vanced al o rate close to 7 pareent.
Part of this was o “catching up” in
prices of services which in recent yema
adveoced muck more ropidly than
goods, o reversal of the war and im-
mediste postwar experience, Service
prices ever ihe past 10 years rose aboub
30 percent while commodity prices in-
creasad lees than 7 percent. Thus, on
a deflated bosis, expenditures for gooda
rose ot o rate of about 2.8 percent a
year and services nt 3.8 percent. Rend
dispoanble income over this peried rose
3.2 percent per panum,

Prior o the wor, exclusive of the
depression yonra, ssrvice cxpenditures
accounted for shout two-fifths of totel
spending. This proportion declined to
about a third dwing the war ysms be-
couse «f restrictions and shortoges.
Sinee then it has risen gradually and in
1059 and 1960 was egain osbout two-
fifths of the totnl,

Although growth rates bave varied
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from one region to anpiher, the charts
ghow thot the pattern of more rapid
growth in service expendilures o o
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position of mare normal relationships
hns naturnlly oceurred in each geo-
graphical aren.

Regional Distribution of Sales

Completion of the tabulgtions from
the 1958 Consus of Business mokes
avnilable new data for sales of retail
stores, and for selected services, by
ragiohs and States. Bimilar data for
othar Censua years, supplementary in-
formation for services from other sour-
ves, ond the Office of Business FEco-
nomics studies of perscnol income by
Stabes are unsed in this analysis of reg-
ional elangea in consumption patterns.
Alibough information is considesably
mtore restricted for intercensal years the
fact $hat the regional struciure of dis-
tribution generolly chonges rather
slowly, and only graduslly, mnlkes these
regional data wseful in sppraieing the
current market situation.

Retail salos growth 195458

In the 4-year pericd from 1934 to
1968, the last two Consus yeoars, reteil
eales increased $30 hallion, or 1B per-
eont.  In this snmo period the popula-
tion of the counbry rose 7Y pevcant and
parsonal income 25 percent.

Priccs of gooda sold ab reteil steres
inerensed from § percent o § percent
g0 that on a *real” basis the volume of
poods moving in retail channels was up
by something more than 10 percent.
Tulking account of tha population growth
the tise in “‘real” per capita retail pur-
chnace figurea out to around 3 percent
in this periad.

The Inppest percentnge incroases in
totnl sales from 1854 to 1958, from n
filth te abouat o third, wers shown for
roneral merchandise, food ond drug
gtores and pasoline eervieo stations.
Advances of [rom an eiphth to n sixth
were reportad by furniture, applianee
and apparel stores pod in eating and
drinking places, Lesser inereases were
indicatad for the lumber, building-
hardware group (including faym imple-
ment dealers}, nnd automotive storme.

Tha trend to largar individoal estab-
lishmenis in retail merchondising, which
had been pointed out in the Susvey

before, continned. The indicoted aver-
nge sales per store was $77,000 in
1048: nearly $100,000 in 1954; and
$112,000 in 1958, Part of this rise is
sccounted {or by the steady rise in
prices. The indrease in employment
on & per store besis ahout matehed tha
rise in velume.

Food stores continved to show the
most signifieont trends to larger in-
dividunl stores, with average sales up
from $102,000 in 1954 io $136,000 in
1858. Food prites rose about 7 percent
on the average in the 1954-58 period
mmplymg thot the average activity per
store in physical terms was up nearly
o fourth, nbout equal to the increase
in employment per etore,

Qther stores that showed substantial
increpses in sodes per ators [rom 1042
to 1958 were drug stores whose dollar
sales were up more then a fourth, and
gasoline service stations and apparel
stores with increnses of about o aixth.
Even nfier ndjustment for price changes
the inerense in the buainess Jons in the
avernge store in these proups was
gignifieant.

In the genernl merchandise field the
physical wvolume of smles per store
remained akout unchanged but the
number of storsz has rone up nhout 2
gixth. This in part reflects tha sstting
up of Branches in new shopping centers
in the [ast prowing suburban market,
which are usvally smaller thon the
parané store downiowr.

Sxles in central city districts decline

In the major cities tlxoughout the
country tha shifi of an incrensing shore
ol the sules marlet from the canger
of the city to the outlying sectionsz of
the metropolitan arens continued. As
the contral city distrists heve becoma
mare denuded of residentizl sections
and os urban transportation has become
inereasingly diffieul, their relative im-
portance in the silea picture has be-
come somewbot Iess though they are
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till the Big individual trading areas.
But in many of the larpe cities sales for
the stores in the central city actually
declined from 1954 to 1058 while those
of otores in the remininder of the
mstrepelitan ares showed substantisl
advances.

REGIOHAL CHAMNGES IN SERVICES AMD
RETAIL SALES FROM 1954 TO 1958 ARE
HIGHLY RELATED TO IMCOME
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The greatest shifts ware indicated for
genersl merchandisa nnd apperel storoe,
the cstablishments which account for
the bullk of the retail trade activity in
the central city district, In 1954, pen-
rrel merchandign stoves in the centrnl
cily district accounted on the average
for mbout two-thirds of all such sales in
the enbite metropolitan aren, In 1958,
this share Lind besn rui to somewhst
ovar Lali. ‘The comparabls propor-
tions in the apperel group wera nhout
thres-fifths and one-half.

Regional vorigtion in sales

In this discuseion o comparizen is
mada batween gales of retail atores and
salected service receipie ond personal
income in esch State or ryagion. It
should not be assumed that the retail
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sales and service receipta cover all con-
sumer expenditurez for goods and
gervices. A substantial proportion of
znles of rotail stores doea not represent
copsumer expenditures and this pro-
portion differs by region; nor do oll
purchases of goods pass through vetail
cheonels.

Oaly frogmentary data on service
expenditures Ly Staios are available.

The service mdustries coverad in the
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Clensus of Business reported receipts
of $32 billion in 1963. To thiz were
added other estimates available on o
State basia for gus, electric utilities, lifs
insurance, and domestic services to
bring the total figme o %46 billion.
Thiz compores with tets!l econsumer ex-
penditures for oll services in 1958 of
$114 billion, though of this $11 billion
represented imputations for services “in
kind,” not represented by actual trade.

Tabic L.=3alca of Metail Storca by Reglons and States in Cansars Yeurs, and Averags Annunl
Lato of Growth, 1948~55 and 1954=581
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In addition it should be noted that tle
544 billion total includes soma expend.
itures by business firma. J

In cousidering the regionol trade be-
havior singe 1954 it is nobed hers, as
in previous analyses, that purchases ip
each Biate move with the total for the
country ns o whols, This is fo be ex-
pected since the economy of ench Stats
iz inexivieably bound up with the
economy of the country; there sre ng
legal trode borrisrs operating to ob-
struct trads ameng the Btates.

Nevertheless, the offoct of changes in
incoma Jeads to different regicnal re-
sponges in tarma of purchases. This
varistion moy ba seem in the chart
showing percent chonge in ratail sales
and servite receipts between 1954 and
1958 by region comparad to the parcent
changs in personal ineoms.

In the lower part of tha chart showing
the relationship to eales it is noted thot
advonces in sales apd income ware
shown for the United Stntea az a whole
and for all the warious regions. Haw.
aver, tha southarh and western States
ouipaced the remainder. with relative
sales and income prowth well abova the
Nation's nverage. The points of gent-
ter in the chart foll feirly clogely
along o ling with the rerions somprising
the southern nod western Statea nt the
upper helf of the line and the remaining
regions olong the lower half. The
South Atlantic and Pacific regions
show relative aales chinges obove the
line of relationship whils the New Eng-
Innd and West North Central regions
show low snles ndvances compared to
their income inerease.

‘The reletionship for changes in sarv-
ice receipts and incoma bring out sub-
stontinlly the same picture. The Soath
Aklantic ond the west are once again
ot the upper end of the average line of
relationship, For both sales snd serv-
ices the West North Central region
shows purchases low relative to its
inceme change.

The relaiionships of income changes
wikh purchasea at retail and with service
receipts nve {girly close. The coefii-
cients of correlation {r) exceed .55 in
hoth coses,

Shift by reglons

Although a high degree of correlation
exists beiween repionsl sales and re-
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gional income and between regional nnd
nationwide =nles there have been grad-
ual ahifta in the relationship over time.
The result of these differential move-
mentas over the peried singe 1929 is in-
dicated in table 2 which presents region-
gl distributions of sales in Clensus yenrs.

The variations in these patterns are
associnted with meny fuctors—such ns
changes in induatriclization, the degree
of wrbanization and differences in popu-
lation growth and other demographic
factors. In addition, the cyclical ra-
eponzes of regions te changes in the
overall cconomy vary to o considerabls
eatent according to the proportions of
inome originating in manufacturing, in
sgriculture, and in mining.

It is noted in Ehe newly availabla datn
for 1058 that thers has been a continnn-
tion of the shift in the sales proportions
thot had been developing over the 35-
year poriod from 1928 to 1954. The
more highly developed arens of the
eountry have continued to incrense their
galeg volume ns the oversll seconomy ex-
panded, but the more recently devel.
oped parts in the South and Wast have
hsan experiencing aven shoarper growth
Tales.

Northeast and Midwest States

Eoteil sales in the New England,
Middle Atlantic, and North Central ra-
gions continuved their gradual decline
relative (o the Nation in the 105438
pericd. From 58% percant of total snles
in 1934 the share of snles in these Stntes
declined to 56% percent in 1958, Only
Connceticut and New Jorsey bettered
their positions spmewhnt.

The belinvior patterns of sales and in-
e are rafated to continuad shifés in
industrial activity and of population in
different, parte of the country. In the
largs meiropoliten areas thera tends to
ke a net outmigration from the city to
now suburbon areas. In the case of
New York City this has been very ox-
tensive and led to a considerable expan-
gion in southern Connecticut and in
berthern New Jersoy 0s rosidential areas
for individuals who work in the city- In
addition, the outmigration in New York
City wng aceompanied by the satrance
of n lower income proup from Puerto
Rico and the south which aitered the in-
evme distribution. Among the Statesio
the Eaat and West North Central region

E01288°—01—i°
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Takle 2.—Hopional Distribution of Ketail Store Soles in Ceosus Years
(Forpeni)
e b1 5] il il 188 10 16

DU BT, v rmrrrrrrrs wa v e swman wil wop| weo| moo| wen| Lko L4, &
Near En}]ﬂnﬂ esmna — T 4] 5.2 7.8 X ] 0. 4 h 2
Hirll]kl thntle....._ - 5.7 3z * 5 A 204 )L & w2
Ll w8 9.1 H.b o =1 a.8 .1
Wﬂl- Nﬂl'bh Cuntral____ 7% ok .7 [X ] 103 - LA Rl

Booth ABOALIA, o uoys e ceinmnes ee s rmmaeee . . A IZ% 1%
Fast bosth Cestral o111 sb| a3 43| | | G NS
e s I N N T N |

RLllLlF]L J— i ' _
Fodfia - %0 1 .7 .3 1.4 12t 118

Boerea: U.A. Dopwrimemi of Comnseren, Byrewt ofF the Comate aid Ofllcs of Dusinesy Erngoes o

the relative increages in sales for Michi-
gan, Towa, and Nebraska were only
abont half the national avernpe,

The South and Waost

Sgle= in the south and west eontinned
to gouin o lorper proportion of the total.
Florida led the way with nil its cconomic
indicators showing aignificantly grenter
relative ndvances than ihose for the Na-
tion. Omly Weat Virginin expearienced o
decline in it shars; thiz reflectad the
relatively depressed condition of the
econoiy of that Stata,

California deminpted the growth in
the far weatern States. The populstion
of Chalilornia increased by 47 percent
from 1948 te 1858 and while this did not
maich the relative advances in Florida,
Arizgnp, New Mexico, sod Nevada, it

was by far the fastlest growing of the
Iorgor Stotes.

In the West Sauth Central region,
Lovisiana and Texas were the relotive
pace setters, while in the Mountain
States New Mexico, Aricons, end
Nevade led. O8I, poturel gas, wnd
livestock have ployed an important
part in the continuing growth in Taxas,
but new industries have bheen moving
in hera a5 well as in Louisiana to keep
economic activity high. Sales and in-
ceme in New Mexice, Arizona, wnd
Nevada ere low in absolute value bub
have more than doubled in the peried
1948-58. The stendy expansion of
vacation travel and immigration dus to
{nvorable climate hove been [notore in
ottracting more and more buzinesa o
these arens.

Trade and Serviees Ouilays Related to Income

THe CLOSE relationship between
consumer purchasing and income may
be observed more directly in grnphic
form by comparing for a given ycar the
patiern of purchasing snd incoms by
States. Such a cross-sectional ap-
proach serves to bring out the similari-
ties and differences among the States,
relative to expandituras and income at
ane point in éima.

The accompanying scatier diagram,
in the upper section of tho ochart,
presents the relationship between State
sales nnd personn! ncome in 1958 and,
the one in tha Tower segtion, the relation
betwoon sarvics reccipte and income.
The Statea penerally cluster along o line
with Mew York st the upper end and
Varmont, Wyoming, and Nevada ab
the lower ond; o similar patiern hrs
been found to exist for ench of the
{Clansus yes.

Tha clest correspondones between

State sales und income in a piven year
{r="005 in the year 1958 and is not
much different in other years} is in part
a [unciion of the populntion of each
Stnte. However, the telution between
State sales and income on & per sapita
basia shows o lesser but still very sig-
nificent correspondence.

The slope-of the line is very near
unity indicating that within the cross-
seetion of States, with time held con-
staat, the difference in salcs smong the
Biates is directly proportional to income
differentinle.

Alithough the Stetes are generally
elose to the svernge line of relationship
thers are severnl outstanding oxcep-
ttong, For exemple, Deloware with o
fotal peorsonal ineome of $1.2 billion
roported retail sales of $530 million
whilse New Hampshire and South D
kota with incoma not. too different from
Prelawore bad sales of $700 and $750
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million, respectively. Also Connest-
iout with $5.6 billion of perzanal mcome
had sales of $3.0 billion while Virginia
and North Curoling lnd substantinlly
higher sales with about the same in-
come. On the high side, that is, with
higher-than-avernge snles relalive to
ineome, were Floridn and Texos.

There are n number of fetors other
than the level of income itgell thirt tend
to influsnee the sales-ineome position
of a Stato compared to the othes.
Where o large metropolitan aren spills
over into two or Rore Sintes thers will
be tendencies for people living in ona
State which is eredited with their in-
came to make substaniinl purchases in

RETANL BUSHNESS and SERVICE RECEIPTS are

SURVEY OF CURRENT BUSINESS

the State in which the center of the
metropolitan aren 5 loeated. This is
true, Tor example, {or Connectinut and
Maryland ns well ns for Delaware and
Naw Jersey which are on the low side
in sales relative to income.

Mail-order sales aleo play an im-
portant role especially in certain States
which are not close snough to extensive
shopping avens. The effeat of muail-
order purcbases is to lower sales within
the given Stnte relative to its income
potentin! and to rajse that of the Siate
in which the mail-order firms opernte.

In Stoates such ns Minnesobtn, Iowa,
the Dnkoins, MNebrasks, and Eonsas
sales of lumber, buildivg-bardware

Divactly Praporiionel —

With Soma Excaplians — to the Size of Toled Income
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gtarez {including farm equipment deal.
arz) form an unususlly large proportion
of their total sales. The avernge pro.
portion for these States is about twiep
that shown for the Nation, The ratis
of gasoline zarvica station sales to totnl
sales in theze States slso exceads the
avers]] yatio but not to the sante extent.
The differences largely reflect purchases
for Farm use. In the ense of Florida
and Taxes the kind of bhusiness groups
In which =nles ara high relutive to the
national aversge are the sutomotive |
Eroup and gusoline service stations. E

ik,

ey R W a'n.

Services show similar pattern

The data on sarvice raceipts for the
various States are shown plotted ngainst |
income in those Stntes oo the upper !
portion of the clorts. ‘The close rela- |
tionship between service receipta and 5
incote by Btates is immediately evident |
although it is not so close a8 in the
cnse of retail sslea in which the store
receipts represent a much greator pro- |
portion of consumer itema.

The mensure of the clozeness of the
relationship y= 97 comparea with r== 99
for retnil sales. Tho points represent-
ing the States falli genernlly along n
Ine almost parellel to the regreasmon
Line between =ales and income but they
are seen to be more dispersed shout
their average line.

It & of interest to compare the
deviations of Statem from Gheir re-

. spective lines of relationship in the two

copes,  Rotail sales expenditures in
Nevadn appear somewhnt below the
line reflecting in port purchases of
poods outside the State basausa of the
lack of distribuiive facilities within the
State. Jn the cose of servies receipta,
Novnda i far above the avermge.
Porsonal ineome in Nevuda is not too
Jiffarsnt from that in Vamont or
Wyoming but the service Teceipis in
Nevada are nearly double the combined
figura for both of thess States. The
high level of the sarvice Tecsipts for
Nevada are related to tourist aotivities
for which tha State B noted.

Florida is found to be above the line
of relationship for both sales as well as
gerviees. The high level of purchases
rolative to income reflect mostly the
infleence of the extensive tourist trade.

For Ilinvis, Californin, and New
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Youk service receipts are high rolative
to the nwverage line although these
States ave generally in lina relative to
gnles.  In IMinois and New York busi-
poss Srvice expenditures are important
faotorz in the high service figures while
in Coliforria heavy tourist traffic i
probahly most influential.

On the low side for ssrvices relative
to meome wers {ound many of the less
industrialized areps, such as the Da-
koins, Konens, and Jowsn., Delawars
and Connectient arve found on the low
side relative to income for =ervies
recaipts a2 well as seles.  Expenditures
in hoth of these Siates are influenced
hy their close proximity to big metro-
politan orena in adjolning States,

Regional Differences
by Rinds of Business

Voriations in climete, in natural ro-
sources, in geographical features, in
industrial atructure and other facters
tond to lead to considereble varintion in
the patéerns of spending from region to
region and from State to State. In
table 3 there in presented a percentsge
distribution of State and regionnl sales
by Yaind of business for the year 1058

It is noted that the relative distzibution

of retail aales anong tha Stntes vories
gonsiderably from Stats to State. The
proportion of & Stata’s sales aceountad
for by the lumbar, building-hardwars
group (ncluding form equipment desl-
erz) ranges from 4 percent for the lowest
te 23 percenit for the highest. For
furniture and appliance stores, the
ranga iz from 3 percant to 7 parcent, in
drug stores 2 pereent to & parcent.

Building materials oand outomotive
groups

States in which agriculture wie an
important souece of income showed a
high proportion of their salez in thae
lumber, buoilding, hardware group (in-
eluding farm equipment)}—MNorth Th-
kote 23 percent, South Dakota 19 par-
eont. In New York State such stores
necpunted for only 4 percent of snles,
In tha automotive group nlzo, the pro-
portion of soles was high in the farm
Btates with New York again lowest,
A somewhat similar pattern was ex-
hibited for sales of pgnsoline serviee
gintions, with Mevada and Wyoming
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showing the largeat proportions of their
snles at such stores.

Food stores and eating and drinking
pluces

Lorgo cities and denzity of population
are dominant fagtors in auch sales. In
most of tho agrienityral States less than
30 poreont of eales weont bo food stores
and anting and drinking places, while o
third or mora of all enles wos expendad

a7

in these outlets in New York, New
Jersoy, Pennsylvania, and other more
urbanized arens. '

Diferences in State and local Liquor
laws influence sponding né eating and
drinking places. All the States in the
southesst and south where “on pram-
isc'" consumphion of aleoholic beveragea
is limited cntirely or in part show o low-
er-than-nvernge proportion of sales go-
ing to cating and drinking places.

Table 3. —ercentago Digtributiog of Retail Siore Sabea by Kiml of Busloogs Within Each
Sta 958

e,
Fern!- | Luiniwr,
Bom mmh““ﬂﬁhﬁ. Ap- | Drug | Eatiee Gnen {u]£' AN
Teséall | Autn- | fore- hard- | mwd, | storos, | deinies| Pood | floe | mer. | othe
brly, [motive | akh- | ware, | woess | proprk| g | cloret |wvice - | roksdk
totol |denders | i hrm ey | etory | pinees i diza | aral
onuip- ﬂtlllll'; worek | skrma s | Jboens :
L L
mtoees | demlers
Uusind Siaien . .......] 10600 183 kv T2 [ T 1.8 M .1 ILE]| - I18
Mew Enpiand.. ___. M8 i 1.5 [ %] [ 1] Ly T3 26,3 %] WE 51
[T 100, 11 M, 7 [ LX) E1 LH [N ik i 4 ng
Nrw Hotripehino, 10, 0 3 LR 8.0 B4 27 [ 1) mng (LX) 1.4 181
it .n LLINT] 11,3 %) .0 i b 12 i4 1 ER el 1.t
Mamnchy oo | 18R i3 B 1.2 3.3 El| =8 Gd| Mo T
Rhode [#mmd. ... ] o] NI 4.0 5LE 73 LT TE| K [N 0.8 M
[T T TN A, B 0 ) I S 6.4 1.9 LX) b Tl 4 (¥ ol 4.4
Ie0, w 1l [ X | 4.0 i3 Z1 Ll m, 2 5J 7 1.1
Lo 1LE LY 41 4.5 2R LY, MmA 4.5 oy B
meo| 3 i B5 1.3 2d 22 &4 il B4 L
Lo [ hi. (] a8 o e o7 50 22 14, @
IWn| 153 .Y B T 5 1] 21 3| ILE LR
. o ([N [N Tl 41 ¥ &1 268 T.5 \mTr .5
[l 8] a7 4.8 1 ] & 0§ TR ZLE [ %] iLig 1.4
M0 .1 &8 FaL LN ] il BB Fr [N ] LIS 15 #
mal InY ki in I {0 Tl 2] 7| Lo 80
gl Ik7 4.7 1.0 Ed R 6| ZaF adpl 1LoO il
1.8 1. % 4 12§ I d L% ] ELE 1.3 i LB
ﬂ‘ a ILd :T? I%a iﬁfﬂ ;Tz .4 2l.g .7 (1] [1N]
1M 0 2 45 ] B L S0 il 2.0 Al ) 3
HI), iLv £.5 ] [ a4 an = T 124 37
1 O I&T +d 8 ni 2.0 7.0 ol .0 B3 A
o] 178 AT w1 4,4 A 03| BB B B4 &3
fieg | 172 1.5 10 4.7 al Ld | ml 44| MU &%
Jhg | I .7 %3 4,1 g i1 B2 a1 B T4
4| 1.2 K1 (X1 a1 14 4| PO 8| 1% iy
JE——— T 53 4.0 5B g Lo & L] MW T8
mag| 146 43 B X3 4.2 24| Ny HE] 1.8 1]
1 14,1 a8 Zh Y] A7 1.4 (1N 4.8 142 Iy
1. 0 A 1.3 & A [ Y] 8 L 3.3 & T N
100. 0 T L3 N &1 &2 B4 X 7] 153 81
100 0 1.4 &l 7.4 9| 37 4.3 A -5 | &) 127
ibin | 1B 81 T I 54 44| 2 88| ILE HLE
e | L3 Ls 1.3 &0 3.3 440 E 23| 1zs 150
o] &Y 348 .9 il 3B 18| A 1.3 0 4
1 (L ] : ] 71 a2 .1 &L .9 a 121 WX
Inz b | :.'3 9] 21‘ iu L 0] T!.'l]- 11 oy
L1 1] 14,4 4.0 .l IR - Y] 4.8 H-T i 4] 11,4
W | LA 5 1 &0 a5 8] M7 Y| LR na
04| 188 44 a7 &E a0 1] s 7| L0 i
Wil South Contml. ¥HL O 18, B L7 &1 [ L LB T Bl iLa Ly
Arkwnasd M & 1) 43 L] e 3 L B 0.4 -8 ] L3 - % ]
1M, O LT £33 TE 1.5 34 .2 ™8 A 1L8 21
g | IRD LB a3 B4 38 aen| Wi BE| i Th
g | W3 Y LB BB as LE| M1 Bl| W% i
L[N} 18.8 [ ] a2 L8 44 (A 1.1 .5 ] (LR LR
L (1Y) A 120 [ X1] 13 i .2 Lo LN Bd
104 I 45 B N 2.4 [ 3] .2 B 1.3 [ X
104, § [y 4,5 1149 4.8 1% L3l H L1 8.1 EL
100, 183 1.8 [ %] 1.4 1.1 s 2B 7.4 IR k1
0. D M3 4.7 T8 L3 34 4 TR 18] &0 ui
00, I 1Lk LG T4 LE 1.1 il 2 a3 B 51
., 1.3 B1 an 14 a4 4.4 =3 1 131 [ Y]
0, O Iy 4.3 47 [ ¥ ] [ 9] T8 - L8 Bd HN)
Al 162 A3 &2 L4 ] Ak B3 b ] 7.4 10,7 L2
b wd| ILE 48 i &£ i Ti| 2|3 1| 122 I-% 1
al i 4.3 i &1 il Ol M T8 M 123
HWed | wa a1 ad £Ld LX) 47| A 7.7] M4 e
LY L S— LA 4.4 1% 158 14 M| @4 s 143 1.0
Hawnilaweaa oo .| 100.0 L [N | 1.¥ A LN (L] M.e 7.3 190 BT
[nelydes mpmetore ralaliers.

1
N mehwded 1o Lote

Boures: T8, Trapdrtmddk of Camiwerss, Tureou uf (hs Cansas and (ke of Tiednces Feonomioe,



28

dpparel ond other retail stores

New York recorded the highest share
in the apparsl group, % percant of
totsl sales. Massachusetis, Rhade Ts-
land, and New Jersey had proportions
of 7 percent {0 8 percent whila Idaho
had ihe lowest proportion of its sales in
this group, 3% percent. New York as
the style snd apporel manufncturing

center tends 1o atiracé & lorge mnnber

of purchaszes from outside the Stata as
well a3 within it.

The general merchandise group com-
priging  departnent, variety, geneval
stores and dry goods, and other general
merchandise stores forms o rather
heterogeneous group and the distribu-
tion of the Stote ratios is rather mixed.
The Siate with the lowest preportion
of its sales in this group iz Vermont,
7 percent, and the highest iz West
Virginia, 15 percens,

To some extent stores in the less
urbanized States are more likely to sell
& variety of products then o specialize
ge in the high population States. For
this reason a lerger proportion of
phorea in the less populous Stades s
lkely to be clossified as general mor-
shandine stores rather than in the more
epacialized categories.

Since damnand for gusoline in o State
is velnted in laxge port to the number
of care on the rond and to the agricul-
tural use of gasoline it is found that
State patterns in gasoline servico sta-
tion sales rosemble those of the auto-
motive proup. Fha smallest share of
aglea going to this group, 4% percent,
was recorded in Now York and the
highest, over 11 percent, in Wyoming
and Nevadn.

Regional distribution of sesvige trede

The percent distribution of service
receipis by selecied services shows con-
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gidarable worviation among the repions,
The largsst voriation in the pereentage
of specific services to total service
recaipts within a given region wns the
miscellaneous business services nnd life
insurance group, Here the proportions
ranged from 34 and 38 percant for tha
Eonst North Central and Middle Atlan-
tic repion to 17 percent lor the Moun-
tain region. This roflects the heavy
expendifures for advertising, news syn-
dientes mnd amployment agencies which
are more impoertant in the heavily
industrinlized areas with their wery
larga cities.

Insurance expenses, parsonel services,
and guto and other repair services ore
relativaly stable ns a percensage of totnl
gervice recaipts among the ragions,

The Inrgest proportion of expendi-
turez for hotels, motels and reloded
gervices is in the Mountsin region
whers tourist activities ara high. Tha
South Atlantic region nlso showz n
higher-than-avernga proporiion in this
category.

Outlays for motion pictures snd other
amusements ave relatively high in the
Mountain and Pacific States reflacting
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conditions similar to thoss which tend
to ralss expenditures in hotels and
motels. The Stota dato indicete that
motion picture expenditures are espe-
cially importent in California, and
sxpanditures for mobion pictores wnd
theatres nre relatively high in New
Yorlke with its Jarge transignt
population.

For domestic services the South
Atlentic nnd Eost South Ceatrel regions
stand sut with a proportion eonsider-
ably grentér than the United States
total. Thiz may reflact, in large pars,
the grenier awvailability of labor for
this type of work in thess States.

Demand for gas and plectric utilities
dependa to 2 Invge extent on the avnil-
ability and cost of these productz za
apgninst other fuels, ag well as on cli-
matic factors. The West North Cen-
tzal farm sress and the East South
Centrol Tennessee Valley area utilize
aleciricity to an especially large axtent,
while ia the Middle Atlantic and Pacific
Stetes which showed the lowest ratio
in this field, the use of & great deel of
fuel oil veduces demand for gas end
aleciricity.

Tabl: 4. —~FPorcentage Distvibutlon of Selected Service Reclpta by Regiona—1958
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